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LOgOUl este reprezentarea vizuala a companiei sau a unei organizatii. Creaza
recunoastere si ajuta oamenii sa-si aminteasca experientele si asociatiile legate de
compania respectiva

3 Scopuri:

* |dentificarea

* Distinctia

* Comunicarea

* Nu este Brand, doar face parte din el
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CREIERUL

Simturi cognitive care
trebuie atinse:

Atentia — un logo de impact
capteaza atentia

Reactia- un logo bun starneste o
reactie placuta

Sens — Un logo trebuie sa
reprezinte valorile brandului
Memoria — un logo de efect este
usor recunoscut
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3 tipuri de stimuli:
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100 THINGS o
EVERY DESIGNER NEEDS TO KNOW ABOUT PEOPLE

SUSAN M. WEINSCHEMEK, Fh.D.
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* Stimuli Supernormali

* Stimuli de zone obscure

Center for Career Development
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office@dezvoltareg-carierei.com







STARBUCKS
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Tomas

REACTIA

Detectam repede daca stimulul este:

Dominant/agresiv sau Prietenos/supus
- linii verticale - linii orizontale
- EiSlfT]EEtrlfe “1 f?lEEfT\EEf]tEE. - SirT]Getriee?r] Gelearr]eer]tEE.

(dominant, autoritate, indrdzneald si actiune) (supunere, colaborare, onestitate, si stabilitate)
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Logo Dominant/agresiv

A A



Logo Prietenos/supus
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United Way
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Logo Neutru
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SENS

Densitatea Informationala — cantitatea de informatii continuta in design

* Informatii de suprafata
* informatii profunde

numarul de informatii profunde

Densitatea informationala =
numarul de informatii de suprafata
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1. marul este o mancare sanatoasa
2. un mar pe zi tine medicul departe

3. pomul de mar este pomul biblic de cunoastere
4. stiinta, o muscatura din mar reprezinta obtinerea cunoasterii

5. cadoul traditional pentru invatatoare
Frunza

6. descoperirea lui Isac Newton

6 . 3 — 2 Corpul marului Bucata care lipseste



1. O pentru Obama
2. Unitate
. Stabilitate

. rosu, albastru, alb — steagul Americii

. Landscape - orizont

. rasarit de soare pe cer albastru Cerc albastru

3
4
5. patriotismul
6
7
8. Speranta - HOPE

9. O zi noua Cercalb

Linii orizontale

campie

9:4=2:
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MEMORABILITATEA

3 tehnici care pot face logoul nostru mai memorabil:

* Von Restorff Effect
* Efecte Mnemonice
* Efectul Concretizarii

Center for Career Development www.dezvoltarea-carierei.com office@desvoltareg-carierei.com



Efectul Mnemonic Atributul Nume
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Efectul Concretizarii

Logouri concrete

|
©® .

Logouri abstracte
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- Typography este imbracamintea companiei, fiti atenti cu ce imbracati compania

TECHNICA.L Creative

RELIABLE

friendly

@ing Elegant




friendly AGGRESSIVE
Traditional MODERN
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calm Chaotic



formal - informal
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Technics

AVIS

AV O N NMikor

Helloggs
. r'“"‘-ﬁ_ uNCHy Neutrogena

Che New AJork Times



logotype logotype logotype logotype

LogoTlype LogoType Logolype

Logo Type LodoType LogoType LogoType

Logotype Logotype LOGOTYPE LOGOTYPE
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Spatiul Negativ




Creative Brief/Colectarea informatiilor:

GPEA AN CORTANSED

 ABCDEFG abrrlefs

Care este domeniul

Numele companiei

Publicul tinta

Ce fel de personalitate proiecteaza businessul?
Cine este competitia?

Deadline si bugetul

Generarea ldeiilor:
Moodboard
Mind maping
Schite

Did you dérslgm it?

HIJKLMNO hij

PORSTLY ng

Isit based on & ploce

e ©

I8 [t & just a symbol?:

(v

12 it part of a larger &
branding/tdentity project?
START HERE! ks It & combination of
P . & word and a symbol?
.
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Mind Maping

Tnot
Alergat Sport
\ Exercitiu /
Fizic
Medic Munte
Medicamente Medicina Natura Pom
Halat Frunza
/ Nutritle \
Fructe Vitamine

Legume
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Center for
Healthcare
Advancement

Ex. descriere — Serviciile voastre se aduna si creaza un continut de bunastare.
Acest semn de uniune este activ, in miscare si raspunzator la nevoile pacientilor.






Style guide
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Link-uri:

http://www.crowdspring.com/

http://99designs.com/

http://www.myfonts.com/

http://www.dafont.com/

http://freetypography.com/
http://www.amazon.com/gp/product/1568984480?ie=UTF8&tag=printernational-

20&linkCode=as2&camp=1789&creative=9325&creativeASIN=1568984480
http://www.amazon.com/gp/product/3721201450?ie=UTF8&tag=printernational-

20&linkCode=as2&camp=1789&creative=9325&creativeASIN=3721201450




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40

